Together
We can relieve hunger
in West Michigan and
the Upper Peninsula

Corporate Sponsorship Opportunities

CORPORATE SPONSORSHIP

Throughout the year, with the help of partnering agencies and sponsors,
Feeding America West Michigan serves approximately 46,773 seniors.

OUR VISION

A community in which all neighbors are
nourished and empowered within an
equitable food system

We gather and
distribute food to
relieve hunger and
increase food security
in West Michigan and
the Upper Peninsula

MISSION

Meet the
immediate need
for food
equitably
throughout our
service area

Positively
impact
long-term food
security in our
community

Foster
a hunger
relief culture
within our
community
and our
organization

STRATEGIC PILLARS

Serving local families in need since 1981, Feeding America West Michigan
reclaims safe surplus food from farmers, manufacturers, distributors and
retailers. That food is distributed through a network of roughly 900 food
pantries, shelters, after-school programs, and other hunger-relief agencies in
40 counties of West Michigan and the Upper Peninsula. Each year, an
estimated 300,000 people are served through our program.

CORPORATE SPONSORSHIP

Imagine not knowing where
your next meal is coming from.
Right now, 1 in 6 children and 1 in 8 adults are food insecure in West
Michigan and the Upper Peninsula.
In 2017, Feeding America West
Michigan, together with our 340 Food
Donors and Corporate Sponsors,
provided 26.7 million pounds of food
to its network of more than 900
partner agencies, including mobile
pantries, soup kitchens, child hunger
agencies and partner food banks
throughout our 40 county service
area. That equates to about 22.2
million meals.

That still leaves a hunger
gap of over 29 Million Meals
we were not able to provide.
Hunger is not only detrimental to
the health of individuals but to
business as well. The hungry are
focused on survival. That may mean

more worry and less productivity.
It certainly means less expendable
income. Studies show that children
experiencing hunger and poor
nutrition do not perform as well
in school and may perpetuate the
cycle of dependency. Healthcare and
welfare costs soar — all for the lack of
basic food.
Your corporate sponsorship will have
an impact on the immediate food
needs of neighbors here in Michigan
and the Upper Peninsula.
Your donations to Feeding America
West Michigan help collect food and
deliver it to people in need — people
who are thankful and very aware of
the support they receive from our
volunteers and donors.

Become a Feeding America West Michigan Corporate
Sponsor to fight hunger while enhancing your brand.

Sponsorship is good for business.
Nourish team building, workplace morale, and a family-friendly culture
while promoting your organization’s purpose-driven mission and
message of community and caring.

Opportunities
for employee
engagement:
•

Workplace food and
fund drives

•

Sorting and repacking
events at the
warehouse

•

Outdoor events like
gleaning produce at
local farms and mobile
pantry distributions.

•

Skills-based
volunteering
where work skills
and interpersonal
communications
skills grow like
technology, trades,
and administration

•

Leadership
development in team
events and executive
board positions.

A gleaning event

Attract and keep talent.
In addition to your corporate monetary donations, there are activities
year-round where your employees will find personal fulfillment and a
sense of pride and belonging with your business which is aligned with
their values.
That’s important: 70 percent say a company’s corporate social
responsibility would influence their decision to work there and,
employees of purpose-oriented companies experience a 20 percent
longer tenure and 47 percent greater likelihood to serve as company
advocates.1

Create awareness and preference.
Publicity. Your company will be in front of over 1,700 volunteers who
give over 25,000 hours of their time each year, donors who are capable
of significant contributions, and over 300,000 individual neighbors.
People who appreciate and remember your support and generosity.
Cause Marketing. Partnering with Feeding America West Michigan, a
4-Star rated charity, adds credibility and significance to your corporate
social responsibility program promote your brand.

CORPORATE SPONSORSHIP

Support Operations
Keeping the lights on, the warehouse full and our trucks on the road keeps
food on the table for our neighbors helping avoid life-long health obstacles
that can spiral into dependency and despair.

Food Insecurity Rates

Service Area

•

West Michigan:

12.2%

•

Poverty Rate:

14.2%

•

Upper Peninsula:

14.1%

•

Food Insecurity Rate:

12.2%

•

Child Food Insecurity Rate:

16.3%

•

Food Insecure People:

•

Meals Required:

51,899,900

•

Meals Distributed:

22,599,933

•

Active Member Agencies:

Food Distribution
•

Total:

26.7 million pounds
(22.2 million meals)

•

Percent of Fruits and Vegetables:

•

Number of Food donors:

30%

913

340+

Stats

Volunteers
•

Individual Volunteers:

•

Volunteer Hours:

25,648

•

New Volunteers:

1,275

•

It costs nearly $5.5 million annually to
operate the Food Bank

•

We drive over 500,000 miles each year —
that’s equivalent to driving coast to coast
167 times!

•

Fuel costs more than $210,000 to gather
and deliver food

•

Food costs $.23 per pound to procure and
distribute to neighbors in need

1,774

59

82

87

Clients indicated
that most or all
of the produce
they eat comes
from food
distributions.

Clients replied
that they use the
nutrition and
cooking guides
received.

Clients reported
that they use all
the fresh fruits
and vegetables
they received.

PERCENT

289,430+

PERCENT

PERCENT

Support Mobile Pantries
206 agencies send food directly to people in need like farmers’ markets on
wheels — delivering a variety of fresh fruits, vegetables, dairy products, and
baked goods to people in need, often on the same day the food is donated.

Mobile pantry events

Our smallest mobile distributions (5,000
pounds) can provide several days’ worth of
food for up to 100 households. Our largest
distributions (20,000 pounds) can provide
food for up to 400 households.
Today, Mobile Pantries account for roughly
40% of the food we distribute annually, and
the model has been adopted by food banks
across the country.

CORPORATE SPONSORSHIP

Inadequate
Nutrition

Support
Fresh Start

Increased
Risk of
Chronic
Disease

For those struggling with hunger,
poor health spirals into life-long
obstacles that perpetuate the cycle
of food insecurity and dependence.
Nutrition intervention at every stage
can alleviate personal and societal
burdens caused by inadequate
nutrition.
In 2017, 30% of the food that was distributed
to Feeding America West Michigan’s
partner agencies was made up of fresh
fruits and vegetables. This new effort is
a comprehensive approach to help our
neighbors in need break the cycle of deficient
nourishment and poor health to achieve
nutrition self-sufficiency.
•

Substandard
Academic
Achievement

Poor
Health

Impaired
Cognitive
Function

Health and hunger are entwined
•

Provide food nutrition education, recipe
cards, product demonstrations and
cooking supplies to build nutrition literacy
and skills. Fresh Start promotes self-care
and family health by giving clients the
confidence and skills to creating nutritious
meals.

•

The Fresh Start program funds
operational items to implement our
educational initiatives, purchase
refrigerated trucks and commercial
coolers for our agencies.

Fresh Start funds purchase a consistent
variety of prescribed Michigan-sourced
fresh fruit, vegetables, grain and protein,
which are not currently donated, for
distribution by our mobile pantries to
high-need areas.

Impossible choices.

How do people cope?
Purchase inexpensive, unhealthy
food (73%)

72% choose
between food
or utilities

Eat food past expiration date (59%)
Buy food in damaged packages (55%)
$

Pawn personal property (27%)
$$

72% choose
between food or
transportation

Water down food and drinks (32%)

Support
Eat•Grow•Learn
Elementary school nutrition programs only cover the 25% of time students
spend in school. Access to healthy meals becomes an even greater challenge
for middle and high school students. Eat•Grow•Learn fills the void with
weekend meals, on-campus pantry, and Mobile Pantry visits to schools.
While there are many food and nutrition
services available in elementary schools,
such as Breakfast in the Classroom, Free and
Reduced Lunches and Meal Pack programs,
what happens when students leave for
home? Especially for middle and high school
students where elementary school programs
taper off. There’s a real need to ensure our
youth have the nutrition to thrive socially,
emotionally and academically.

On-Campus Pantry. Pantries in a district
middle or high school allow older students
to secure the food they need. The on-site
pantries are open during special “Family
Friday” hours to address the gap we identified
for weekend meals.

To combat this issue, Feeding America West
Michigan launched our youth hunger program,
Eat•Grow•Learn, specifically designed to
target gaps in food services for our youth:

Mobile Pantry. Mobile food trucks will be
at the schools during the second and fourth
weeks of each month. Government assistance
benefits rarely cover the cost of groceries for
an entire month, which is why mobile pantry
visits to schools assure that families and
young people receive the resources needed
for nutritious meals daily.
Each month the mobile pantries feature
a particular kind of produce. Students
receive recipes and educational materials
about the featured produce item to introduce
students to a variety of fresh healthy food
for their diets.
Our mobile pantries provide the building
blocks students need to thrive including shelfstable protein to promote optimal physical
and cognitive development

Nutrition Education Curriculum.
Students and families receive educational
materials on the importance of nutrition and
the many ways the right foods contribute to
health.

Program Evaluation. To achieve optimal
impact on the lives of the students served, the
successes and challenges of the program are
regularly evaluated by a professional thirdparty service.
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Sponsorship
Opportunities
Your corporate sponsorship will have
an impact on the immediate food needs
of neighbors here in Michigan and the
Upper Peninsula. Your dollars help collect
food and deliver it to our neighbors in
need — and enhance your brand to your
customers and employees.

Rocktoberfest dinner

Fund level
Impact
Meals
Provides meals for a week to this many families of four
Mobile pantry truck mileage
Volunteer Events with sponsor employees
Online Awareness
Community Partner: Name listed
Community Partner: Logo
Community Partner: Logo
linked to your organization’s website
Featured article on website
Featured article on website and in Full Plate Press
Logo on every page of website
Social Media Awareness
Your Organization's Cause Marketing
Use of Food Bank logo
Badge of support for your web page
Recognition
Check Presentation (optional)
Fund Report
Annual Report
Logo in warehouse
Acknowledgment at events
Mentioned in an email blast to xx distribution
Logo recognition in Full Plate Press
Corporate social responsibility (CSR) case study
Exhibitor option at events
Logo on truck
Press release
Rocktoberfest Dinner
4 Seats
Logo in printed programs
1 Entire Table
Opening comments
Logo on banner

SUPPORTING

ADVOCATE

GUIDING

MISSION

LEADERSHIP

VISIONARY

$2,500 - $4,999

$5,000 - $14,999

$15,000 - $24,999

$25,000 - $49,999

$50,000 - $99,999

$100,000+

10,000 — 20,000
120 to 240
800 — 1,600

20,000 — 60,000
240 to 715
1,600 — 5,000

60,000 to 100,000
715 to 1,200
5,000 to 8,000
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100,000 to 200,000 200,000 to 400,000
1,200 to 2,400
2,400 to 4,800
8,000 to 17,000
17,000 to 33,000

400,000+
4,800+
33,000+

Learn more about sponsorship opportunities at:

www.FeedWM.org/sponsor
or reach out to:
Sean Little
Development Manager
SeanL@FeedWM.org
616-432-6976
Pattijean McCahill
Development Director
PattijeanM@FeedWM.org
616-389-6356

Sources:
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CSR Grows in 2016 as
Companies Embrace
Employees’ Values
By Linda Novick O’Keefe

